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INTRODUCTION

-what are these groups’ significance to your design?

I had the site tested with 2 different user groups whom each had a very different background, the first group being actual customers of the Heartwood Spoon Co. who were referred to me.  This is important to have actual customers test the site because they are the ones you are making it for.  The second group consisted of other RPI students majoring in graphic design.  It is important for them to test the site also because they would know more on the technical/design side.

-what challenges did you face working with these user groups?

The customer group had older software and computers than the RPI students and some of them connected using AOL viewing pages through their browser.  This brought up concern about them being able to view layers.  Problems with the Form are expected for now since it is not running off a CGI script.  How great of a problem this will cause remains to be seen.  

-how has usability testing fit into your project?

User Testing helped this project in many ways.  It showed that the navigation was simple and easy for the user to understand.  Some compatibility issues can arise with older browsers that do not support layers.  

-has your plan included testing an existing client site?  competitor sites?

Yes, our testing included a look at http://www.spooners.com who is a similar company and has similar objectives.  They hire an outside firm to do there web design.

-what information did you hope to get from each of your tests?

I hope to learn what areas attract the users attention first and what they feel are the important parts of the web site that should be brought more into the spotlight.  How well the form works is a main consideration. 

-what claims would you like to make when you are done?

I would like to be re-assured that the navigation and layout is easy for any user to understand.  My biggest concern is download time and older browsers.

-how has your client reacted and/or contributed to the UCD strategy? 

My client was very impressed with the way the site was tested out with real customers.  They have minimal experience with web commerce and design strategies.  They were willing to let me create whatever I wanted as long as I included the information they provided.

TESTING METHODOLOGY

-what types of tests were developed according to the client’s needs?

Our client’s main needs for now are just to get a presence on the web but not have a page sloppily thrown together to act like a business card.  They are not so worried about having all the ordering online be automated.  They would rather make sure the user feels at home and knows where to go for the information they desire.  

-for each test, what target populations where identified and how were specific users chosen?

For the navigation and usability test the users were average customers from Heartwood Spoon Co. with varying degrees of computer knowledge and varying levels of software/hardware performance.  This way we will get a better understanding as to real needs of the users.  If every tester is on the RPI Ethernet and has design background then of course they won’t have a bandwidth problem or get lost in a page as easily.

It is important however to not exclude those users because those are the ones who will give the most pertinent information as to the actual aesthetic design of the site.

-what testing procedures were followed? Attach copies of interview questions, scenario descriptions, protocol notes collection sheets, etc.

Because the client is more concerned about the content and look of the page than that actual e-commerce side of it most of the tests were set up so the user would have a chance to explore the page at first on their own.  They were directed to the splash page located at http://www.rpi.edu/~kaplil/heartwood/
From there the users were first let loose to explore on their own being given a questionnaire to fill out after.  When they had finished going through the pages we also instructed them to try the form if they have not already.


The design testers were started off at the same page and were asked more questions on the design and technical aspects of the site.

Copies of the 2 different user evaluations have been attached, they are also available online at

http://www.rpi.edu/~kaplil/heartwood/customer.doc
http://www.rpi.edu/~kaplil/heartwoood/designer.doc
copies of all of the filled out evaluations may be found at

http://www.rpi.edu/~kaplil/heartwood/evaluations.html
FINDINGS 
-number of tests completed, number of tests to go

I emailed the URL of the web site and the user evaluations to 10 of the Heartwood Spoon Co. clients.  I didn’t expect all of them to return the email but was hoping that at least half would.  I received 6 evaluations back from the customers.  Some of them were filled out more extensively than others.  A few were just filled in with Yes/No answers.

I asked 2 colleagues of mine within the EMAC department to do the same from the designer point of view.  They were both willing to review the site and talk to me about the good and bad points of it.

-description of data collected 

Most of the customer evaluations returned had similar results to each other.  The consensus pretty much all around was that the site navigation, interface, and design of the site were all developed professionally and were easy enough for even the simplest users to access the information they wanted.

Some of the forms worked and some did not.  We were aware of this problem ahead of time and warned users about it so they wouldn’t be confused/lost when something went wrong in that part of the site.  A more detailed description of this and how it will be avoided is in the analysis of data section.

One user encountered a 404 file not found error when accessing one of the pages within the site.  This is odd because if the link was broken other users or one of us would have found it.  This leads me to believe it was a browser compatibility or other error.

Download time was a concern but as it turns out all of the users were pleased with the download time and did not have to wait very long at all.  Sometimes the background would take an extra few seconds but since it is in layers the text and other layers can load separately from the background.

The only other main issue that I was worried about was how the layers would show up on different people’s computers.  Especially since I overlapped layers and although this should work fine on up to date browsers there are always older ones and unexpected results.

-any problems with conducting tests or collecting data that arose

There was no main problem that arose.  When sending out an email survey you expect that you will get less than half of them returned to you.  We received 6 evaluations that have been completed which although is not a lot more than half is enough to get a good feel for how the site is working on different platforms and if the users feel it is a good representation of how they see the Heartwood Spoon Co. image in their mind.

-changes in the usability design  or testing criteria that may have occurred during testing
There were no main changes that occurred during the actual testing.  Some users got farther with the form than others did depending upon their browser settings.  

THE ANALYSIS OF DATA

-trends your data seems to be showing (negative and positive)

All of the data collected seemed to agree that the interface and design of the site was good and deemed worthy of the Heartwood Spoon Co.’s web site.  An important part of designing a web site is being able to know what the viewer is going to see when they open up the page.  Ultimately every designer would love for the web site to open just like it does on the desktop they used to create it.  Every designer also knows however that this is not possible.  Depending upon browser, platform, desktop settings, screen type everyone will get a different version of the same page.  As a designer you can do certain things to try and make sure they stay about the same for everyone and certain features with more uncertainty.

The biggest part of uncertainty in the web site so far is the form.  Every user gets a different response when submitting the mailto form.  When designing a web page it is important for every user to see the same page when they visit it so at least the company knows what type of message it is getting across.

-implications of these trends for your client’s site, with pointers to design features in the hi-fi prototype

From the trends seen by the users in the site they find the navigation and information design to be laid out in a clear and concise manor.  The main changes that were made to the hi-fi prototype after the user testing was a redesign of the form.  The form is still a mailto form due to the fact that the page is running off RPI’s server and they don’t allow CGI scripts.  However this will be easy to fix either when the Heartwood Spoon Co. registers their own domain name or there are many free services on the Internet that will handle the CGI forms from a page.

-arguments you feel you might make due to incoming data which justify design decisions

I felt that the design of the site from the beginning was good due to the fact that the Heartwood Spoon Co. is a simple business run by a few families without lots of funding from big investors or anything like that.  It has a sleek nice look to it yet it is still a fairly regular looking page with the navigation bar on the left hand side which has become a standard that is starting to be broken away from more and more, yet in some instances (such as this one) it is still the smartest choice.

-any unexpected outcomes of testing, good or bad, which indicate cross

project patterns

There were no seriously unexpected outcomes of the testing.  The biggest surprise was actually how well it went.  My biggest fear was that they layer positioning would be all messed up and words would be running off the page and on top of pictures.  Originally I had no layer overlaps because the background picture was just on the page and the text and other pictures were on top of it.  When doing this however it left a white space of about 5 pixels on the top and left side of the window.  This normally would not be very noticeable but when the window is a specific size with no scroll bars and the background is a picture(not repeating) it becomes more noticeable.  Some people would not care but others who look at the design aspect of it (such as myself) would be more distracted by it.  By putting the background picture in a layer as well I can position it to eliminate the white space on either side.

