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I have just met with owners of the Heartwood Spoon Co. and we have discussed plans for the web site I will be designing for them.  I am a friend of the family and they know I am going to school for graphics, web design, and that sort of thing.  They have displayed an interest before in having a web site designed for their company.  When I registered for this class and saw that the main project was to design a web site possibly a professional one for a real business that was the first thing that came into mind.  I have designed website for many things including my fraternity, video art class, and worked at homedelivery.com over the summer but I have not designed a site for a real company that runs and operates.  The professional work I did over the summer included making pages for the site but not the actual design of it.

The main things that The Heartwood Spoon Co. is looking for in a web page is just a new way for more people to hear about them and see the products they have to offer.  This would include designing a logo and the look and feel for an online presence.  They pretty much left the design and navigation of the site up to me.  We talked about sections for the page and came up with the following sections; Main, History, Product Info, Products, To Order, and Custom Orders.  The Heartwood Spoon Co. will provide me with pictures of their products and text to put in the history and other information pages.

A main thing to consider when designing a site for a business is how the ordering process will take place.  This can be discomforting to customers who might be using their credit card online and not know hoe secure it is.  This was easily resolved when I learned that The Heartwood Spoon Co. does not accept credit cards anyway.  We decided that the best way was to have a mailto form with ordering information but that would not be a definite order.  It would mainly be a way for them to connect better and set the details over phone, e-mail, or regular mail.

When looking at it from the user’s perspective, their needs are fairly clear.  If they are looking at the page in the first place then they probably have an interest in homemade crafts, spoons, or something in that area.  They want a little bit of information about the company so will feel like they know a little about them and what goes into their products.  They don’t want to much information thrown at them and links that are hidden and hard to find.  That’s why all the main pages of the site will be accessible from any other page.

The customers also want to be able to see pictures of the products so they know what they are buying and they want prices right away so they don’t have to search for them or email and ask.  A link to send email to the Heartwood Spoon Co. will be located somewhere on almost every page(in the same spot throughout) 
